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Who are you and what relationship do you have
with the Mercado Social de Madrid?

My name is Luis Esteban Rubio. At the moment, I'm the coordinator

of the technical team at Mercado Social de Madrid. We finished our
coordination meeting a couple weeks ago, and we're going to start
coordinating on a provisional basis. We'll meet every six months, so we
can help members of the technical team move forward with all their
responsibilities. This also means we can rotate through these coordination
positions, which involve more work. We're happy to do it, but we also think
we need to take care of ourselves and that this should be the formula.

| studied Law and Political Science, and I'm working on a doctorate
in Philosophy of Law. I've been involved in environmental

activism for about 10 years, and | consider it a lever of change. |
was in the world of education, and | believe that the social and
solidarity economy and cooperativism are that lever of change.
That's what we have to bet on, and that's why I'm here.

On Wednesday, February 22,2012, the “beta” version of the Mercado
Social de Madrid was introduced at the Traficantes de Sueiios
bookstore. This presentation was part of REAS Madrid, and it

also included the introduction of the first social currency of the
Mercado, Boniato, which later became “Etics.” Where did this idea
come from? Who are the driving forces behind this initiative?

Well, first I'd say that it comes from wonderful people. | was not here at
the time; | was involved in other things. It came about during 15-M. The
idea came from REAS — the wonderful people at REAS — who began to
say three things. They began to say “we're in the midst of 15-M and a
serious economic crisis, and the economy is completely detached from
society. So how can we create an economy that's closer to the people
and meets their needs?” Because that's what the economy is all about
— producing goods and services to meet those needs. But it must meet
those needs while also respecting human rights, animal welfare, the
sustainability of the planet, and the viability of the political community.
This is very important because the common good of society, the viability
of the political community, the public sector — none of it can function

if taxes don't get paid. So to the people who say that the public sector
puts its hand in your pocket and takes your money, we'd say — in the
spirit of republicanism — that we should be proud to contribute our
work in the form of taxes — so that we can have infrastructure, quality
services, and a public sector that works. That was the first idea.



The second idea we saw was the need for organizations that were already beginning
to operate within the principles of the solidarity economy to start joining together as
a group. They were — | wouldn't say scattered because they were around REAS — but
we said, "0k, why don't we try a new formula, so we can reach a higher degree of
integration, a higher degree of cooperation.” That was the idea for a social market.

And then there was a third idea. The progressive space — amidst social transformation
and dealing with the challenges of our time — has generally focused on the political

and social sides — as well as the labor union side, of course. It hasn't focused on the
economic side as much. The hypothesis here is, first of all, that Eurocommunism creates a
State/market duality and that we couldn't put our focus there. That wasn't an alternative.
Social democracy after World War Il built a welfare state, but it's “welfare capitalism,” of
course. Ultimately, we've ended up uncritically accepting capitalist enterprise without any
intermediate forms. Capitalism swallowed up the market, and we haven't been able to
find an economic way out. Right now we need a different model to support and argue
for. So it's not only a question of a change in the political and social spheres, but also
that we're going to bet on the economic sphere — on producing goods and services.

You mentioned a sort of confluence between 15-M and the birth of the Mercado
Social de Madrid. Can you explain how the two events are related?

| think it was a defining moment for the emergence of the Mercado Social de
Madrid. 15-M happened in 2011, and the Mercado Social started in 2012 — we
began amidst 15-M. I'm glad you asked this question because we have to continue
defending 15-M. It seems to me that there's been a kind of negative stigmatization
of 15-M in the imaginary — or that it's no longer characterized positively. The

same thing has happened in Chile with the October movement of 2019. At the
start there was a lot of popular support, but there have been efforts to make

it less positive in the imaginary. So we defend 15-M. We feel we are sons and
daughters of 15-M. We also argue that the rebellious don't just say no — rather
their first move is to say ves. We're not just part of a political-social protest.
Instead, we're saying, “Brothers and sisters, we can produce goods and services

in a different way. Consume here. We're improving, we're moving forward.”

We always give the example that in the demonstration that Greta Thunberg
attended — organized by COP25 in Madrid — there were 500,000 people. It

was the largest environmental demonstration in the history of Spain. If at the
demonstration — instead of saying “Down with Endesa, down with Iberdrola,

no more greenwashing” — they would've said, “friends, not only do we have to

put pressure on politicians, not only do we have to vote for other politicians, but
tomorrow we should all go to Som Energia or La Corriente” — I'm mentioning these
because we're in Madrid — “We'll switch to these companies because economic
action is needed.” Endesa and Iberdrola have gotten used to demonstrations against
them. What we went through this summer was crazy, and still nothing’s happened.
So it's important to have the type of positive action that leads to more action —
That's how we're going to start biting the tail of the dragon. Not only are people
demonstrating, but then they are also putting those businesses in jeopardy.

What legal structure was used to register the Mercado Social de Madrid?

There are different structures. The Mercado Social de Madrid is connected to other
territories through the Mercado Social de Aragon, the Mercado Social de Euskadi, etc.
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Here in Madrid, we decided on the Integral Cooperative form, for several reasons —
but I'm going to mention two to keep it brief. First, it guarantees us a greater degree
of internal inter-cooperation because this reinforced cooperation allows organizations
to provide goods and services to each other and also encourages relationships
between sectors. That is, it's no longer just that | have a company and | pay for
electricity, pay my insurance, work with a bank, with the people from the cooperative
itself. Instead, | may have a company in a certain sector, and I'll be part of the chain
of production and I'll be in contact with other companies of the group. The second
reason is that it's also beneficial in terms of product development. That is, if you
already know that within this integrated cooperative you have conscious consumers
who are going to consume your products — in addition to the suppliers themselves
— this internal mutual support, this internal consumption, is very encouraging. It's
not a typical network of companies, but | feel committed to these companies that
are working hard to make these goods and services. We have this space today
because of SETEM and the people at Economistas sin Fronteras, for example. And

all these people must be supported through conscious consumption. So | believe
that the integral cooperative enables this and is also reinforced by this approach.

What factors determine whether a cooperative is “integral?”

By integral cooperative I'm referring to an entity that brings together several
economic phases. That is, in the Mercado Social de Madrid we have the
financing part, the production part, the marketing part, the distribution part,
and the consumption itself. The idea is that we satisfy both the needs of
the suppliers and the needs of the consumers within the cooperative.

Are there other social markets in Spain?

The social market exists outside Madrid. There are different bodies, but
there are some that are similar. It exists in Aragon, for example. It's in the
Euskadi. It has started in Murcia. We also have colleagues promoting it in
Galicia. We have colleagues in the Balearic Islands. We have colleagues in
Catalonia, where there's currently a very interesting integral cooperative
called Opcions, which is an integral cooperative with similar functions.

Is there generally coordination between all the social markets?

Once a month, sometimes more, but we're well connected — especially by great people
like Susana or Blanca. We have a coordination commission, and we meet first for an
exchange of practices. We see what's being done in each region and what we can take
advantage of from each region’s experience. It's great because, of course, you see that
the challenges in your region are in other regions, too. So sharing that is very fruitful.
Then we get together to set up campaigns and for anything else we can think of.

Are there general assemblies of all the social markets?

I'll start with the Commission of Social Markets. In this case, we're going to start
meeting — that is, with a pandemic in between, etc. — once a year. We have a meeting
here in Madrid in two weeks. Then in the case of the Mercado Social de Madrid, we
have an ordinary general assembly every year where we invite all the consumer-
membersbers, all the organizations. We operate with a governing council that gives
equal rights to both organizations and consumer-membersbers. In other words, not
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only are the organizations represented, but so are the consumer-membersbers who
are active — and we're very grateful for their participation. Then in the market we also
have commissions for activism — something we value very much. And then there are
the strategy conferences. Once a year, all members, organizations, and consumers
are invited to attend a strategy conference to set specific objectives in each planning
area. We encourage all of them to join us. And this part is honestly quite interesting.

There are 160 organizations that take part in the Mercado Social
de Madrid. What would you say are some of the challenges and
advantages inherent in this form of networking?

| think we'd have to do a larger analysis of these challenges — I'll outline some of
them while also being cautious in my response. Two challenges that | see would
be, on one hand, related to organizations, and on the other, with consumers. The
first challenge with the organizations has to do with greater intercooperation
between them. In other words, good intercooperation is being achieved, but one
challenge is making progress in this intercooperation by finding the structures
and dynamics for it. And then, in relation to consumers, we have to try to be
much closer to them and make it easier to understand the product — the good or
service — so that you become a consumer partner. | think right now people become
consumer-membersbers to support the cause, but we want people to become
members so that they can get these advantages. You become part of a network
in which, as a consumer-membersber, you have advantages — for example, as

we said before, in Som Energia, in electricity, insurance, banking, etc. | think we
have to finish refining this. Why? To be able to grow and meet this great global
challenge, to be able to continue growing as an integral cooperative and to offer
more services, to be in more neighborhoods and to be in many more areas.

How many people work to coordinate the Mercado Social de Madrid?

I'm one of them. There are five of us at the moment. We have several

areas: an organization marketing area, a consumer marketing area, a
communication area, an administration area, and an area for promoting
intercooperation, which is what we were saying before. It's about organizing
these benefits of the Integral Cooperative and promoting these benefits so
that organizations notice them. Then, as | was saying, we tackle the challenges
— and we have lots of challenges — but we also focus on that part.

Where does the funding come from for workers’ salaries at the Mercado Social?

Well, from the dues, fortunately. That is, we currently have autonomy — I'm not going to
say it's complete — but it's a lot. We don't receive any subsidies right now, and we think
that's a good thing. We understand the advantages of subsidies, but we think that

we have a lot of independence with our current financing model of dues paid by the
organizations themselves, in proportion to their number of workers and billing. We also
have the dues of the consumer-membersbers. And we have a series of sponsors who
make a special contribution, for which we are very grateful. There are also a number

of collaborators that contribute annually as well, although not all of them do this.
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How many organizations are currently participating
in the Mercado Social de Madrid?

Right now there are more than 160 and counting — and they're from all sectors.
We still have a long way to go and lots of challenges, but we offer everything
from food, energy, health, culture, textiles, banking, and even insurance. We're
doing well — we have to continue, we have to move forward. We should be
proud of what we're doing because we're an integrated cooperative of 160
organizations. As | said, there's a long way to go, but we have a foundation.

How many members are active consumers of the Mercado Social de Madrid?

Well, at the moment we have goals to continue growing in Madrid. We have 600
members right now. The goal is to reach 1,000 and keep adding more. We're seeing
that society is currently more aware of consumption. But as the pandemic has come

to an end, things have gone back to normal. Things were getting better but then they
went back to normal. And it makes sense because, psychologically, it's like “home, work,
home, leisure, work.” Unfortunately, social movements right now are weaker. It's partly
due to the fact that people have witnessed a very uncertain situation, and they've said:
“let’'s get together, I'll think about making changes, but I'll protect what I'm sure of.”
And that's what uncertainty brings with it. It's very difficult to type up something that
turns into collective action. But we're working to turn it around, to move it forward.

How much do organizations and consumers pay in dues?

If you're an organization, you'd pay about 20 euros a year in social
capital and then the dues are between 75 and 850 euros, depending
on whether it's a smaller or larger organization. And then for consumers,
it's 10 euros of social capital and annual dues of 20 euros.

Does the Mercado Social de Madrid have its own physical
space where both consumers and organizations interested in
participating can come to learn about your activity?

Two things here. First, when the Mercado started in 2012, we started to hold big
solidarity economy fairs here in Madrid. Since the pandemic started we haven't been
able to hold any. So there's that space once a year. We've gone to the Matadero de
Madrid — I'm not sure where the next one will be — but we've brought all the suppliers
there, and we've invited everyone in Madrid who's interested in coming and meeting
the organizations to take part in the fair. But on a day-to-day basis, the organizations
have their own places. For example, right now we're in SETEM's space. It's a local

fair trade store with its own space, which it's kindly sharing with us for this activity.
Other organizations have their own spaces. Then there are coworking spaces where
several Mercado organizations work together. But we don't mean “market,” in the
sense of a food market. We're a social market — in the sense that we encourage a
type of market that is based on social elements instead of unfettered capitalism.

Where can we find information about the 160 organizations that offer
products and services as part of the Mercado Social de Madrid?

It's categorized by sector on the website. We've also launched our Idearia campaign,
which will have special formats that we think will make it much easier to shop and
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search for organizations. Because there are 160 organizations. We understand that for
those who are approaching us for the first time there’s this barrier of having to become
a member to consume. Then once you join, you see that there are 160 organizations,
which is another barrier. We encourage a gradual shift in participants’ energy — that
is, if a person says, “Ok, | joined the market on Monday, and I've changed everything

in my house,” | know that person is going to leave the Mercado within two weeks.

In the same sense, we have to carry out a shift in energy, economics, and politics.
Psychologically, human beings need these transitions in daily life, yet they take years.
So we encourage people to make them in steps. For example, to set goals of changing
electricity companies or banks over time. And then you make that part of your routine.
Above all, it's important that we do this collectively, or as collectively as possible.

What distinguishes a social market from the general idea of a market?

With respect to the physical market, the typical food market — it would be
great to have a market housing many of our organizations at some point.
That'd be wonderful. Just as shopping malls have their appeal outside the
cities — a model that has little in common with us — it would be great to
have a social market in every neighborhood. You could go there to consume
agroecological food, buy conscious cosmetics, get quality cleaning products
and clothes. That's a great goal, and it'd make a huge difference.

And then with the Mercado, we think about our mentality. We don't have a
mentality of profit or personal enrichment. Instead we have a mentality of “How
can | help the consumer?” How to meet the consumer's demands. I'd like to

say something about this that | haven't emphasized before — we're an integral
cooperative, but there are also consumer cooperatives in the Mercado, which is
a current and future model. LA OSA Supermercado and SuperCoop are modeled
after similar supermarkets in New York. They're among the most profitable, and
so they're quite impressive. And then we also have energy cooperatives like
Som Energia and La Corriente, where you can become a consumer-member
and pay for that service. That's the peak, and it's where we're heading.

Is the Mercado Social Madrileiio a space that represents the social
diversity that makes up the demographic reality of this country?
How does it respond to the weight exerted by systems of oppression
that discriminate based on racial, gender, and class variables?

| think that with racial issues it's challenging, although some people did get involved,
and it's impressive because they have a lot of strength. It's important to mention our
colleague Serigne Mbaye, who is a deputy in the Assembly of Madrid. Serigne was a
member of the cooperative El Fogon Verde. He's currently one of the most symbolic
people — rightfully so — in terms of demanding rights for migrants. He was part of the
Sindicato de Manteros and was one of the members of El Fogon Verde, which is an
agroecological vegetarian cooperative restaurant in Madrid — I'd highly recommend

it, please go eat at El Fogon Verde. And Serigne was there, although he had to leave
because he's now in the Assembly. So there are examples that we'd say are symbolic,
and it shows the extent to which economic issues, in our case, are connected to social
and political issues. But we still have work to do in that area. I'll also mention that the
Pantera store, which belongs to our colleagues at the Sindicato de Manteros, is also
part of the Mercado Social de Madrid. So we're making progress in that direction.
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Then the guestion of class also depends a lot on organizations and consumer-
membersbers. That is, the dues for consumer-membersbers are very affordable,

so there are people from all kinds of social classes. Ultimately, these organizations
are places where you no longer have the employer-worker mentality — where the
employer provides the capital and the worker the labor. Here the worker provides
capital, so it's true that there may be somewhat of a barrier to entry. Mario Bunge
— the Argentinian philosopher, epistemologist, physicist and great supporter of
cooperativism — used to say that cooperatives were like the workers’ aristocracy. |
don't agree with that idea, but we must keep in mind and recognize that access, which
is limited by social capital, is something that organizations of a more disadvantaged
social class may not have as much of. It's also true that there's financial aid that
comes right from the cooperative bank. So this problem could be solved all at

the same time because we'd be providing financing within the cooperative.

And with regard to gender, we carry out a social assessment — which we'll talk
about later — which analyzes the figures and numbers. Thinking about the data, |
think it's symbolic that in the entire solidarity economy — which covers many sectors
— there are more women than men. That is, these models — of doing business,

of offering more care, more attention to the person, to life — it's clear that there
aren't suddenly more men doing that. It makes sense that women are driving this
movement, and it's wonderful. They're building a lot. So, we need to work on issues
of race and class differences, but | think we're doing well in terms of gendetr.

From the perspective of the Mercado Social, what do we mean
when we talk about social and solidarity economics?

What would the social and solidarity economy be? Well, we're trying to put the
economy in tune with challenges of our time. In other words, we're part of the
cooperative and social economy movement. That is, what we were saying at the
beginning — maybe from the viewpoint of eurocommunism, of social democracy —
that's part of it. But mainly, it's about thinking on a productivist vs. anti-productivist
axis. It's about questioning ideas like green capitalism — which is a fantasy because
green growth isn't possible. And questioning anarchism, which has also been
embraced. Of course, it's always had that cooperativist base, but it's started to
focus more on syndicalism. That's great. But we've forgotten that we need to have
cooperativism — not just in the classical sense but one that also says “let's share
power.” That is, it's about internal democracy. Let's share the wealth democratically,
in the sense that there’'s no accumulation of capital by a few. Rather, let's share the
wealth, let's be involved in the community, let's carry out regional development.
That has to be there. We have to follow through on it. Let's add other things. Like
what? One area is feminism. Let's include feminism as a root. Second area: let's
include environmentalism as a root. Third area: let’s include animal welfare as a
root. Fourth area, the most important to me: let's include non-profit as a root. In
the social economy and the cooperative movement, there’s always been less profit
motive because they're thinking about the common good of society. But at times
there is a profit motive. In the solidarity movement, we firmly say no to the profit
motive. We're not thinking like companies — “Who's going to have a dividend at
the end of the year?” There are salary scales, of course, but the salary gaps are
very small and there's no final profit motive or dividends at the end of the year.
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How should we understand “profit” and “profit motive” in

the context of the social and solidarity economy?

We distinguish between profit and profit motive. If we make a profit as
solidarity economy organizations we essentially reinvest our profit in improving
the production process, what we offer, etc. But we also put that profit at the
disposal of social projects — we invest in the common good. What we don't
do is distribute that profit among the workers at the end of the year.

Who owns the means of production in the social and solidarity economy model?

Private property. Or, ultimately — regarding the collective ownership of the means
of production — we can say right away that it's private property because it's not
public property. But it's a different model of private property. It's a model where all
the workers together control the means of production, make all the decisions, and
distribute the wealth. We've got to be careful because sometimes a cooperative
that's doing quite well starts to isolate itself from the whole pursuit of transforming
systems and it ends up separating itself. Mario Bunge was right — what we were
saying before about the workers' aristocracy. It's what happens when a cooperative
is doing very well — they've managed to create a very interesting model, they have
very good well-being and quality of life — but they've separated themselves. Collective
ownership has — and | believe this was the original purpose — a spirit of “Ok,

we're doing this in service of a different economic model; therefore, we must work
together for the common good. Let's not isolate ourselves, brothers and sisters.”

We've got to defend that collective property. That is, there cannot be a
public sector that — without the right kind of justification — enters into
that collective property to do whatever it wants to. But at the same time,
that collective property has to be thinking about the common good.

What does “growth” represent within the framework of this economic model?

Well, first of all, thinking about growth at an economic level forces us to think
about which sectors have to grow and which sectors have to stop growing.

That's a basic part of it. But then, at the macroeconomic level, I'd tell those U.S.
economics professors that we should study whether there can be decoupling.

That is, whether there's a sort of green growth, or whether we can decouple
growth from its climate and resource impacts. Based on research from studies by
environmental observatories in the EU, the answer is no, it's a fantasy. Maybe we
can do something in a specific sector on a small scale, but it can’t be done on a
macroeconomic level. It's a fantasy, an illusion. So let's get rid of the idea of growth,
even if it's “green.” For example, with the EU’s current strategy, which is based on
the European Green Deal’s plan for green growth, it's weird to think that we're going
to be able to move forward. Well, yes, we're going to reduce some emissions and
become more efficient. But decoupling hasn't been proven. So I'd tell them that
we should make decisions based on data, that we should leave myths and magical
thinking behind, especially when we're talking about this in an academic context.

Today we hear talk of transformative economic practices using different labels:

heterodox economics, solidarity economics, eco-feminist economics, ecological
economics, common good economics, critical economics, circular economics,
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barefoot economics, etc. Are we facing a heterodox economic model that’s broken up
into differentiated practices based on the inclusion of different sets of problems? Do
all these labels correspond to differentiated economic theories? Is it the same model?

| think we still have to find the right label. We need to finish integrating all these
elements that come from different movements. In La espiral de |la energia, Luis
Gonzalez Reyes calls it the feminist, ecological, and solidarity economy. He's starting
to give it a name. So we still use the term social and solidarity economy. Personally |
like to talk about a new economic model, a new business model, to reflect the idea
that we've already done neoliberal capitalism — unfettered capitalism like in the US.
Then welfare capitalism, especially in the EU. Some models from the past can be
useful. We had Soviet communism in the past. I've mentioned the main ones, the
ones that are developed and have labels. Then there’s the self-managed socialism
that Yugoslavia had. And right now, we also have Chinese-style socialism, which has
taken the worst of neoliberal capitalism and the worst of Soviet communism. So
what we have to do right now is to take this big picture, this century of economic
vision, and see what models there have been. We have to ask ourselves if there's
something that does address the challenges of our time. Because it's not just about
doing it for the sake of doing it. We're not promoting these models just because we
feel like it. No, what we're saying is that goods and services can be produced while
still respecting certain principles, and while addressing these challenges. Something
has to click, and then we can say “here are these movements.” It's true that then,
communicatively — and Palmar, you know much more about this than | do — it's
necessary to have a label for something. | still don't have it. Let's hope we get there
and that the label incorporates all these different sensibilities. And like Luis Gonzalez
Reyes said, we could talk about a feminist, ecological, and solidarity economy.

REAS launched the “Charter of Principles of the Solidarity Economy” in
2011 which lays out six principles: 1) equity, 2) work, 3) environmental
sustainability, 4) cooperation, 5) non-profit, and 6) commitment to the
environment. Does Mercado Social subscribe to this Charter? What kind of
document is this? What institutional weight does it have? Who writes it?

The Mercado Social is, let's say, the spiritual successor to 15-M, but it was formally
started by REAS. It's an initiative of REAS Madrid. So this charter that was drawn
up in 201 presents some inspiring principles for deciding which organizations,
which suppliers are here, and which consumption models we use. So what parts
of the Charter are binding? Because it's not a formal law. Well, what we find is
that when you're going to enter as a supplier — if you're a cooperative or a labor
company and you want to enter the Mercado Social de Madrid — you've got to
meet certain requirements, right? So, our colleagues who are in charge of the
organizational area check to see if you meet those requirements. First, you have to
read the Charter and sign it. That signature means that I'll adhere to this Charter.
| want to comply, and I'll comply with the principles of the solidarity economy.

It's a commitment. It's not a law, it's a commitment. Before an organization joins,
the partners review it just to make sure that it complies with those principles.

Can you explain some of the principles that this charter stands for?
Well, they're the principles we mentioned before. For example, that there's some

criteria of sustainability in the productive processes you carry out. I'm thinking of
organizations such as the Queseria Jaramera, which in its production process takes
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great care with its use of water and works hard to use this productive element
carefully. I'm thinking of other colleagues who in each product look at what material
has the least impact on the environment, and so on. Then there’s the non-profit part.
That is, even though you do have to have certain pay scales as an organization, the
purpose of being here is non-profit. We have to produce goods and services and
have an impact on society without thinking about whether or not I'll get something
at the end of the year. That's quite reassuring for people who aren't watching us.
What you want to achieve is that your company is viable but that it's also producing
services that are contributing to the common good. Rather than contributing to an
economic model that's against the common good. That's what happened, as we
mentioned before, to social democracy. The public sector thought it could more

or less control business, but as soon as neoliberalism arrived with Reagan and
Thatcher — and others who had been working behind the scenes for years — business
consumed the State. So | believe — and this isn't often said in the usual circles of

the solidarity economy — that the civil servants of the public sector must see us as
an ally. | pay taxes. | want the public sector to be well-structured because we need
certain goods and services to be provided there based on certain criteria. Here in
the Mercado Social, we're going to do it differently, so that we're not clashing but

in harmony. | was going to say as allies, but we should at least be in harmony.

Among the signatories of this charter, can we find
the signature of any public institutions?

The former mayor of Madrid, Manuela Carmena. When she was mayor she helped
start the Mares project. It's a project that promotes these social and solidarity
enterprises, and it's won awards at the European level. At the time, colleagues from
REAS and Mercado did a ton of work there. And the mayor's office signed on.

What can be bought and sold in a social market?

To sell? If you're a supplier and you meet our criteria regarding wage gap issues,
non-profit motive, ecological sustainability, democratic internal models, etc,
you can apply to be part of the Mercado Social de Madrid. You fill out a form,
and colleagues from other organizations evaluate and assess the form. They'll
probably ask to interview you because it's often good to meet face-to-face.
We also emphasize when you're starting out, and you're going in this direction,
this is a journey. In other words, nobody can show up on the first day, or the
second or the third, to set up a business and embark on all these processes

— The idea that you'd suddenly have a bank account with Fiare and electricity
from Som Energia, etc, that's impossible, and it should be pointed out. This is a
journey and you have to do it calmly. So if you're aligned with these principles,
if you want to ask for the form or write to us, just ask. We're nice people.

And then to buy? We find that there's a context of consumer-members who have a
catalog, and they have total freedom to decide on that catalog. We register them,
we tell them how they can benefit from the advantages, and then consumers

go in whatever direction interests them. Before the pandemic we were holding
some very interesting meetings that we hope to resume in 2022. They brought
together organizations and consumer-members to foster connection within the
network. Because the suppliers — mostly due to these meetings — are more
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connected, and we have to get the consumers to be much more connected.
These are challenges that | didn't mention earlier, but I'll mention them now.

What model of consumption does the Mercado Social propose?

We're encouraging conscious consumption, which doesn't just mean going to vote
every four years or going to a demonstration every three months. We're telling people
that you have to change your “square meter policy” — your daily life. Of course, we
know it's a challenge. We're aware that there's still a long way to go, that many things
have been done. We're making progress, but there's still a lot to do. So recognizing
these challenges, again, we encourage this transition in daily life. First of all, we

have to recognize that capitalism is 100 years old — It's been 100 years since the
establishment of the consumer society, since the Roaring 20's that Edward Bernays
took advantage of to introduce the whole idea of the consumer society. It's made us
feel that things we want are things we need. So, first of all, let’s distinguish between
“needs” and “wants.” Secondly, let's focus on satisfying needs more than wants,
keeping in mind that there are legitimate wants, of course. A friend of mine always
says, “We've all got inconsistencies, but anyone with more than five is shameless,

and anyone with less than three is a radical.” So, yes, we're imperfect beings, we all
have some inconsistency, of course. The gquestion is to evaluate how much of this
inconsistency we have. Then, thirdly, these needs should be covered in a measured
way, more or less. In other words, one need is to feed oneself — but there are lots

of ways to feed oneself, right? And the fourth element of responsible consumption

is that in order to meet your needs, you do it within organizations that comply with
these principles. Because if you go to the same old places to meet your needs, you're
obviously lowering your consumption, but not in a way that has the maximum impact.
| can also understand all these people who say that going “green” is more expensive.
Well, | say you can join a food cooperative, for example, and you'll get the lowest
prices. The same with a textile cooperative. People say, “No, those clothes are more
expensive,” and what we say is “Hey, maybe you should buy fewer clothes then?”

Of course, the middle classes are the ones that have more power to initiate this
movement, so I'm not suggesting that the working classes feel this pressure — because
they already have enough. But | think the middle classes have a duty because they
can do it. Let's carry out a transition that's going to put an end to these excessive
aspects of consumption. Let's carry out this transition because people don't have

the money to make it to tomorrow. No one has the money to make a full transition

all at once. But let's actually make the transition, and let's get excited about it.

In the context of the social and solidarity economy, what represents a “fair price™?

Let's take the example of domestically sourced and produced sneakers. As the
consumer, I'm very much at peace that the people who made these sneakers have
decent working conditions. I'm at peace that the shoes haven't traveled miles and
miles from another country with the resulting CO2 emissions. And I'm at peace that,
at the level of making the material itself for the shoe, decent working conditions
and ecological impact have also been respected. So, of course, that's not going

to have the same price as something that's made in “X” country in Southeast

Asia, where people who work 12 or 15 hours are making things with poor-quality
materials and fabrics. So at a very concrete level, we can extrapolate this to all the
goods and services offered by our organizations in the Mercado Social de Madrid.
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Is itimportant to differentiate between a “market
society” and “a society with markets”?

We're not in favor of a Soviet model where there's no market or an ultra-reduced
market. We support the public sector. We ask ourselves, “What can the public
sector do? What does it need to provide?” The public sector has to offer quality
healthcare, quality education — beyond the fact that there may be teaching
cooperatives that are doing an excellent job and represent a pedagogical vanguard.
They can play a very interesting role at the educational level. Maybe the public
sector doesn't need to be involved in producing agroecological products. If

we're in a crisis, in a war, maybe we want all hands on deck in that area. But if

the agroecological producer has good distribution with consumer groups, with
cooperative supermarkets and therefore a fair price, then the public sector has no
role there. That is, we're thinking about a society with a public sector whose job

is to regulate things. And in which the public sector, especially in its capacity to
regulate, has power. Right now it's not possible for the public sector to do more
because there's too much power on the economic side, pushing against the public
sector. So with a strong, cooperative private sector that's more or less allied with
the public sector, maybe the public sector would have a greater capacity to regulate
the market itself. This would be a society with markets within a market society.

Are there accreditation mechanisms or seals that guarantee
(and allow us to distinguish) that a product meets the criteria
supported by the social and solidarity economic model?

Continuing with the example of the sneakers, they have their own seal. In the case
of the Mercado Social de Madrid, we have the social assessment. That is, at the
beginning of every year the organizations have to fill out a form to see if they're
following those criteria, and then they pass that social assessment. Of course

this evaluation is just an internal matter, but it's also useful for the organizations

to improve their processes and that's the spirit of it — | come in here, | have my
principles, | have to make lots of changes, | have to improve my production process,
| set milestones and goals to keep moving forward. So the social assessment is

the seal that tells the consumer that this organization that's part of the Mercado
Social de Madrid complies with the principles of the solidarity economy.

In the Mercado Social there’s a social currency called “Etics.”
What is a social currency? How does it work?

Well, we had the “Boniato” before, which maybe sounds familiar to a lot of people. It
became Etics. It's a social currency; we call it a social currency. But as one colleague
who helped come up with this idea says, “Let’s call it a bonus system,” which is

sort of the spirit of a social currency. What do Etics allow us to do? Well, here we
also have a challenge that we'll discuss later. Etics allow us to promote internal
consumption. First, people feel like they can identify with it. Second, if you use Etics
— beyond the price advantage it provides — you also get a small bonus on them.

So, it's a currency that moves in a circuit, meaning that it's not going to leave here.

If you put Etics in the circuit, you know that it's going to stick around. So, it's a very
interesting economy since it doesn’t go anywhere else. If | have Etics and | need to
make a purchase, I'll buy it internally, and then the amount spent stays within the
network. It's interchangeable. In the event that the organizations announce a liquidity
problem, we'll obviously make changes and provide all the tools needed for fixing it.

#’I 5 Constellation \
of the commons Mercado Social de Madrid



What are the challenges inherent to using a social currency?

When you go to any of the organizations that I've mentioned, all of them accept
euros; there's a challenge here because, ultimately, we live in the system we live in.
We have an integral cooperative, which is cool, but we still have a long way to go.
And one of the challenges is that the social currency might only succeed when we
have 20,000 consumer-members and 300-400 organizations, right? Because, of
course, this movement costs a lot. In other words, we already have a barrier to entry,
which is to enter the cooperative. Another barrier is to locate and make changes

to your daily life. And a third barrier to entry is to use a social currency with all that
implies in terms of logic and understanding. In a few months we'll begin a process of
reflection on what we've been doing to figure out how we can approach this. Other
regions have decided to put social currency on hold temporarily. There are cases
where social currency has been successful, but it does require a lot of work and we
have to reevaluate it. And, like everything else, we're measuring its impacts: What do
we want collectively, are the organizations happy with the associated currency, are
the consumers happy, do they prefer other options? We'll decide democratically.

What is the relationship between REAS and the Mercado Social?

Broadly speaking, REAS is the umbrella that encompasses everything. REAS does
many things. It does political advocacy, contributes to educational initiatives in
Masters programs, universities, etc. It also deals with issues related to responsible
public procurement, legislation, aid, etc. And then the Mercado Social would be the
concrete activity of exchanging goods and services to meet those needs. So, REAS
is the general force behind the solidarity economy on all fronts. And the Mercado
Social functions as that concrete part, made up of organizations and consumers.

Is there any connection between the social and solidarity
economy movement and labor unions?

In Madrid, at least, there aren't any channels between the solidarity economy
movement and labor unions. Beyond the fact that there are people from labor unions
who are consumer-members, right? To answer the question, although | can’t express
a vision of where El Mercado wants to be, | can tell you about where | see the focus
being right now. And that's just going to be from references from the labor unions
themselves. In a very good article on the future of labor unions, Christophe Degryse,
one of the main researchers at European Trade Union Institute, says in the industrial,
post-industrial, or capitalist scenarios in which we find ourselves, one of the only ways
out is the “"Mondragon model.” That is, unions have to reinvent themselves and move
in the direction of new projects where labor rights are respected, but not because of
union pressure. It happened with the “Corralito” in Argentina, and it's happened in
many other countries, where companies have collapsed and the workers themselves
have rebuilt the companies. And what the ILO says is that we shouldn't wait for them
to collapse because if the workers can bring them back to life when they collapse,
they could have done it beforehand, too. Of course, the collapse is a key turning point.
For example, at the moment the metalworkers of Cadiz are in a necessary struggle
for labor rights, and it's very difficult to make that transition when a conflict arises. We
have to think about it beforehand. That is, we have to think of a collaboration between
the public sector, cooperativism, the solidarity economy, and unions. Let’s think about
how we can make that transition. The social and solidarity economy can provide
financing for this transition, but perhaps an ICO or a public bank could say, “Hey, we're
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going to provide funds so that these dozens of workers can reorganize with the labor
unions, which will support them throughout the transition, and the cooperatives and
the social and solidarity economy will advise them in this transition.” | think that would
be a very interesting mix, especially because it's in the Constitution — if | remember
correctly it's in Article 129, which emphasized that there should be rights to a welfare
state and a social and democratic State. There are some really good things in the
Constitution, and this is one that should be promoted much more in all sectors.

Earlier this year Economistas sin Fronteras published a report titled “Research-
Diagnosis on the State of Teaching Economics.” The results of this research
condemn the lack of a diversity of heterodox approaches to economics in university
curricula. Can you comment on the findings of this report? Do you think this

lack of heterodox approaches to economics is an urgent issue for our society?

I'll talk about two experiences. The first one is my own university experience. Of course,
being in law, politics, philosophy, the critical spirit ends up being much more present.
So there's no dogma. That critical spirit is encouraged, especially in philosophy. So |
didn't encounter any dogma. It's true that economics courses follow a pattern, but |
was lucky enough to have an interesting professor once. Of course, with him it was
less about the curriculum he put in front of us and more about the freedom he had
in his teaching, which allowed him to show us other options. Then, on a personal
level, | spent a few years teaching in secondary education with a foundation called
Empieza Por Educar. They're lovely people who are part of the social and solidarity
economy and are doing the work of going right to the neighborhoods that need it
most. | taught economics there for a year, and most of the information in the book
we used was about just one economic model, like the Economistas sin Fronteras
report highlights. The reference book was all neoclassical economics. Well, you can
also take advantage of that as a teacher. For example, it may say that we have to
produce goods and services, but then you can say that we have to take into account
the limits of the planet, we have to take into account other elements, other criteria.

Do you carry out training activities to raise public awareness of
the economic model advocated by the Mercado Social?

We have different events so that people can get to know the organizations and what
we do, so they can begin to understand these new circuits. For example, this year we've
been running the “Consumption is not leisure” campaign. Each month we focused on

a certain sector, and a few months ago we invited companies from each area to a
round table, so they could talk about why what they were doing was different for this
sector. They discussed the challenges that their sectors are facing and why what they're
doing represents a different model of doing business and the promotion of a different
economic model. So that's one of the ways we've done it. There are colleagues who

are already part of ECOQO, which has a school of economic activism where university
students are enrolled in higher vocational training. We give them some initial training
sessions, then we put them in some of the organizations so they can start learning
about the ecosystem itself, the social and solidarity economy, through “learning by
doing.” | mentioned before that | can't say much about global educational change, but

| can say something key, and that is that we have to change. Just as we have a political
democracy — as the Greeks understood quite well — we have to have a political
education; that is, if we want an economic democracy. We have to build a different
business ecosystem because if you're in the Cuatro Torres in Madrid, you're in a totally
different space of dynamics, of structure, of everything, completely different from what
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you have if you go to any of the cooperatives. In other words, the dynamics are entirely
different. So, it's like living in @ — I'm not going to quite say a dictatorship — but living
in a regime in which someone has all the capital and therefore has all the power to
rule. And you obey to a certain extent because they are becoming more cool. But how
much cooler? Because you don't have the power; the one who has the capital has it.
And in a cooperative it's not like that. Even if a person is recognized by the cooperative
for their speaking abilities or their argumentation, their vote still counts the same as
everyone else’s. It guarantees control and balance. So, we need a new entrepreneurial
paideia. That's very complicated, but we're trying to do it with ECOQ’s school of
activism. REAS has also supported this by promoting a Master's degree in Solidarity
Economics at the Complutense University, which is currently pending. We have our
whole lives ahead of us. Many organizations say this when people come from different
sectors that aren't connected to social movements. We understand the transitions
those people have made, and we welcome them, but yes, it's clear that we're in a
particular ecosystem and we have to educate within that particular ecosystem.

Is there an education commission within the Mercado Social that thinks
about ways to invest in elementary and high schools in Madrid?

There's an education commission that's mostly been focused on promoting the
Master’'s program. Of course, our forces are limited, especially because they were

all activists promoting the Master's in Solidarity Economics, which was a success.
And then also looking at curricular issues. That means looking at what we can do
working with people at Economistas sin Fronteras, looking at what we can include in
the educational curricula. This is where our work has been focused. We've pursued
a much more “positive” campaign to communicate these ideas, these messages,
these economic models in high schools because you can leave high school without
having any knowledge of the alternative economic models that are being developed.
Yesterday we were part of a project organized by the Community of Madrid. It's

a European project, and they organized a conference on social economics. So an
expert from the Ministry of Labor who works in social economics — a really nice,
charming guy — came to say, “How is it possible that in light of all of the benefits
the economy isn't completely socialized? It's because you have to tell a person what
the social economy is and what the solidarity economy is, and then maybe someone
says, ‘oh, you mean cooperatives?™ So we still have a lot of work to do. Not only in
schools, but in society too. To answer this question, my colleague Carlos from FECOMA
(The Federation of Cooperatives and Social Economy of Madrid) responded, “We're
working a lot on the productive model, but we need to do the work of sharing this
information from within institutions, too. You can't leave us to do everything that
we're doing for the common good by ourselves. You can't just tell us, “You take care
of this.” We need more social movements, more labor unions, more political parties
that understand that cooperativism and the social and solidarity economy are key

to tackling the challenges of our time. We'll get there. So, what's happening? It's a
pick-and-shovel job, but it's the only way. That's the journey, but we'll get there.

What factors are responsible for solving the eco-
social and planetary problems we face?

| want to emphasize that if there's no individual change, no matter how much we

do here, we're not going to achieve success on our own. And the other way around,
too — if we only do it together. Everything has to be there for it to be enough.
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That's why talking about the politics of everyday life is so complicated. We say, and
emphasize, that in order to support changes in your daily life, you should do it with
other people. That is, if you're part of a consumer group, and the team around

you is making changes, then you're certainly going to be much more comfortable
making those changes. And the same goes for a cooperative supermarket, a book
club, etc. Changes are achieved collectively. On the other hand, if you're just at
home alone, then you're not going to make it far. Having said that, we can move
on to the next part. We must act individually — and understand that it's not the
same to have more than five inconsistencies as it is to have somewhere between
three and five. We have to do this because if we don't, we won't get there. Then
we move on to the other elements. We must act on consumption, we must act on
production. In other words, the social and solidarity economy must be one step
ahead. It must feel the historical duty to say, “If capitalist entrepreneurship isn't
working to address the challenges of our time, who's going to provide goods and
services while respecting all our principles?” Well, it has to be the companies, and
they have to be aware of this in their developmental paths. | think labor unions are
undergoing an interesting transformation. They still have a long way to go, but |
think they're changing — from the most classical to the most libertarian, and so on.

For example, | think they've advanced a lot on the issue of the ecological crisis. They've
advanced on the issue of feminism, although there are still struggles. In other words, I'd
simply say that we have to start working together at some point. We have to start to
see. And now, I'll wrap up this part by talking about political parties. We need to start
to see that although 15M has been wonderful, it lacks something due to its spontaneity.
The joy of the unexpected — which is what Agustin Garcia Calvo called it there in
Puerta del Sol — that spontaneity needs more clarification. Things like the Mercado
Social came out of it, but something else was missing. And then we suddenly moved
on to Podemos with its hierarchy, its absorption of social movements, of associations,
of unions. Suddenly, that was something different. Maybe we need another World
Social Forum again. And maybe we need to reclaim — not just as a market — thinking
from a strategic perspective. It was a great idea twenty years ago. Maybe we've got to
say that we can't achieve this with politics alone, we can't achieve it with the social and
solidarity economy alone, we can't achieve it with labor unions alone, we can't achieve
it with consumption alone — even if we do it collectively. We have to start realizing

that our joint action is what makes this enough to at least reach the minimum, so that
we don't lose out on these next few decades, because what's on the horizon could be
very exciting. So that would be the strategy and the concrete proposal for this change
— that we all act in coordination in a sort of World Social Forum. We can talk about it
on the Spanish level, or the EU level, but we should start talking about it a lot more.

Is this a political project? If so, what kind of politics are we talking about?

| don't think it's a political project, although the Mercado REAS has that political
science aspect. The purpose of the Mercado Social is to provide goods and services
in accordance with our principles. People can buy them there, and they can sell
them there. The whole idea can be considered a policy model. Institutional politics
has its course. But we're part of society, we're citizens of the polis, and this is a
way of doing politics. Consuming differently is a way of doing politics. Consumption
is also political. Our colleagues at Carro de combate emphasize consumption

and politics a lot. So that model would be political. But the market as a political
subject — | don't think that's where we are right now. That idea isn't on the table.
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At the Constellation of the Commons we’re working on the production
of a proactive imaginary that encourages citizen participation in the
approaching ecosocial, political, and economic transformation. Can
you name some milestones or achievements of the Mercado Social
that encourage confidence in approaching structural changes?

First, in relation to thinking of everything that lies ahead and how to face it and draw
hope from it, I'd say this is a good place to borrow from Camus’s philosophy of the
“happy Sisyphus.” That is, the boulder's going to roll down — in fact, it's already rolling
down. But we have to keep on pushing. In other words, there’s no value in stopping
now. We're in a very difficult moment — we have to stop and rethink things. We have
to take the time to do so. But as soon as we do, we have to get back to pushing.

And when we collectively face these existential feelings, even in the face of what
might come, | think doing it together is much more encouraging. For example, Greta
Thunberg is a person who is encouraging millions of people and giving them hope. |
don't think there's any value in stopping. We're going to get pushed, so let's push back
because the cause ahead of us is very big. But it's not too big for all of us together.

The main challenge is the ecological crisis. | think we imagine it as something that will
only affect us in 2100. That we're going to hit — let's imagine the 2.93° C that they
talked about in the RCP 4.5 scenario— and then it'll stop there, that it'll start to go down
at some point. And maybe through changes it will start to go down if we only reach
1.5° C. But that will only happen over centuries. And the IPCC — of course, this is in
smaller print, later in the document — what they say is that it will take centuries or even
millennia to reverse, unless miraculous technological changes come along. Thousands
of years. As humans, we've spent 190,000 years as nomads and a wonderful 10,000
years in the Holocene, which David Attenborough calles “the real Garden of Eden.” In
these 10,000 years we've discovered things, we've started to understand where we are
in the universe, and now it's all turned on us. So, of course we have to fight because
the cause deserves it. So looking at it from my perspective within the Mercado, I'd say
that the hope itself lies in the fact that there are people who have become aware of
the need to provide goods and services while respecting certain principles — because
the effort they make is spectacular. So | call on people to become consumer-members
because you become part of these circles and see organizations that are working

to provide you with very interesting services that are organized democratically.

You also have to be aware of the risks. What has happened in politics is happening
in the economy. The Greens in Germany have done very well, but what they have
seen is that the entrance of climate change discourse into the mainstream has
benefited all parties. So what difference does it make to a person from the CDU
whether you say that we're going to reduce emissions by 45% or by 80%. In other
words, if you just talk about climate change and say that we're going to address

it, that's enough to calm people down. But we're going to do something about

it. It's sort of the same on the economic side. Yes, Zara and other companies

are doing things, using organic cotton and things like that. But, of course, what
economic structure is holding up Zara? Sure, Iberdrola can put up solar panels

or give you all of your energy from one source, but what is Iberdrola? What

does it really produce? So we have to encourage these increasingly conscious
consumers to not just choose products because they end up looking ecological
but to look at everything behind it, to look at where the money is coming from.
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Thinking about your own life and career path, how do you continue to maintain your
confidence in systemic transformation in a time marked by energy collapse, by the
crisis of the civilizational model, and a general situation of political indifference?

First of all, the people around us. Yayo Herrero mentioned this in a talk — can we get
there or not? We have to try to get there. That is, we work to get there, but ultimately
it's the people around you who encourage you to keep going, to go beyond the specific
indicators that tell you that you're making progress. That's why it's important to do

this together. | think that's the first point. With any change, do it with other people
because you're guaranteed to hold out longer. Because it's not a 100 meter dash.

It's true that for the better part of the decade from 2020 to 2030 we do have to

sprint a little more. But, of course, we're talking about a decade. In other words, what
can we ask of an activist, of a person, in order to keep their spirits up for a decade?

| don't know — if it can't be kept up for a week or a month, then it's impossible.

So first, always do it collectively, together. And since it's a long-distance race, try to
find a job that allows you to contribute to the common good. It's very complicated,
but give it a try. The number of workers in the social and solidarity economy is growing
because people want to be part of it. We want to embrace it so that we can avoid

the dichotomy of “I work eight hours a day for evil.” So, sure, you're giving more

power to evil forces, but you have to eat. | don't say that with any criticism at all. |

also encourage people to be active in political and social causes and to find hope.

| mean, if Greta Thunberg wasn't here, there would be less hope. But if there are

more Greta Thunbergs, then there's more hope. And that's sort of what keeps me
going. The friendships and the colleagues that | see in the cause. And my family, of
course. You have to have balance in your life. For me it's having a job that’s enriching,
that makes me feel that what I'm doing makes sense. And then, well, you don't feel

so alone, that it's just work and home. Instead you're contributing directly with your
economic action and your participation as a citizen of the polis. And it's a republic-
type vision. It's not a liberal vision of, “I'm going to work and then go home and pursue
leisure and travel.” No, here we say instead that we're republic-minded beings, and
that, of course, you have to have family, friends, leisure, sports, etc. You also have

to have a job, hopefully one with a lot of meaning. And then you have to be aware

of the polis because otherwise other people are going to give you a hard time.
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